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Legacy thinking about energy is changing. Significantly more businesses
see energy as an opportunity, not simply a cost.

Energy as
opportunity

[¢) See energy as an assel Lhal can generate revenue and competitive advantage, or
18%
(+4%) want to increase use of smart energy technelogy to unlock this.

Resillence 24% Prioritise reliable energy supply over all other considerations related to energy
(+6%)

Cost & Compliance 26% Energy is just a cost of doing business or is a regulatory “box ticking” exercise.

(nc)

Not Started 32% Organisations that have not started their energy journey
(-9%)

% of all respondents, 2015
% in brackets is change since 2017

Q13: Which statement best matches your organization’s current position when it comes to energy matters?

Centrica Busil

Changing views are leading to greater adoption of energy efficiency
solutions, smart energy technologies and on-site generation

% Implementing any key energy technology across most sites /locations

Any technology T oo |

41%

0,
Energy efficiency measures T 3% |

o . 33%
HVAC Opt, EE Lighting, Backup Gen, Insulation

_ 9
Smart energy management e 30% I
(+]
DSR, Battery, Wireless Sensors, BMS/BAS m 2019

0,
On site generation _ 23% I 2017

) 18%
Solar, CHE, Wind

Q9: Which of the following energy improvements has your organisation implemented?
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